
Promotion and sponsoring options
Rotterdam Ahoy will gladly assist in maximising your exhibition results. In order to improve 
your company visibility and generate visitor traffic in your booth, various advertising options 
have been composed. For more information or reservations, kindly contact the Europort 
project team unless mentioned otherwise.

Lanyard with logo 
All visitors on the floor walking around with your logo? This 
is possible when you have lanyards printed with your logo. 
The lanyards are issued to every visitor on all exhibition 
days in combination with their visitor’s badge. 
Exclusive offer for 1 company. 
Price: € 17,500.- (incl. production costs for the lanyards)

Logo on the visitor’s badge
All Europort visitors will receive a visitor’s badge at the 
entrance. Put your logo on the badge and ensure that your 
company is prominently displayed to all exhibition visitors. 
Exclusive offer for 1 company. 
Price: € 12,500.- (incl. production costs)

Logo on exhibition maps  
Exhibition maps can be consulted on the floor at different 
locations. Your logo added to this map with reference to your 
stand? Nobody will pass you by! Offer for max 5 companies. 
Price: € 1,250.- (per logo)
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Advertorial or banner in digital newsletter  
In the run-up to Europort a digital newsletter is regularly sent 
to approximately 40,000 potential visitors. You can add an 
advertorial or banner to this newsletter to send a message 
to your target group. The edition to which your advertorial or 
banner will be added will be determined in consultation. At 
most 1 advertorial and banner per newsletter. 
Price: € 1,750.-

Promotion options shuttle buses 
Europort offers a special ‘Park & Ride shuttle service’ to 
visitors who park at a distance. Additionally Europort offers 
a free shuttle service from most of the hotels in Rotterdam 
and surroundings to and from the exhibition. The buses of-
fer you several promotion options. It is possible to display 
your message on these busses or to have a promotional 
action in the buses. For more information contact Faircom 
Media, tel.: +31 20 462 0880, or e-mail: sales@faircom.nl
Price: starting from € 4,950.- (depending on the preferred 
promotional action)

Promotion banner in visitors registration confirmation  
All Europort visitors need to pre-register to gain entrance to 
the exhibition.  Statistically, 85% off the visitors register online.  
After completing the online-registration these visitors will 
receive a confirmation by e-mail. By bringing the e-voucher 
to the exhibition ground, visitors can collect a personal badge 
onsite. We can include your exclusive promotion banner on 
the e-voucher that visitors receive after having finalized their 
online registration. In this way all pre-registered visitors will 
be informed about your promotion message prior to their visit. 
Exclusive offer for 1 company.
Price: € 4,950.- 

Logo in Europort App
Europort developed a special application, suitable for 
iPhone and Android. This app contains an exhibitor list with 
search and bookmark function, in which visitors can create 
a personal exhibition route and can mark sessions of the 
knowledge programme as favourite. Sponsor the loading 
and home image of the app and make your organisation 
known among all app users.
Price: € 4,950.- 

Promo point inside 
Increase your company exposure by placing a promotional 
object in the central entrance hall. Acceptation of the 
object depends on the size and is submitted to approval by 
the organisation. 
For more information please contact Faircom Media, tel.: 
+31 20 462 0880, or e-mail: info@faircom.nl.
Price € 2,850.- (excl. possible production, placement or 
electricity costs)



Bigboard  
By advertising on a big board of 9x3 meter visitors cannot 
ignore your company. The big board consists of a frame in 
which an overhead banner is tensioned. Location of boards 
on request.

For more information please contact Faircom Media, 
tel.: +31 20 462 0880, or e-mail: sales@faircom.nl.
Price: € 3,950.- (incl. production and installation)

Free standing frame    
Overhead banners can be placed at different locations on 
which your advert can be placed. Sizes can be different per 
location. For more information please contact Faircom Media, 
tel.: +31 20 462 0880, or e-mail: sales@faircom.nl.
Price: € 2,450.- (excl. production and installation and 
depending on size of frame)

Exposuretower
At several locations in and around Ahoy, Exposure towers can 
be placed to draw attention of the visitors to your participation. 
All sides of this tower can be fitted with different messages.

For more information please contact Faircom Media, 
tel.: +31 20 462 0880, or e-mail: sales@faircom.nl.
Price: € 2,950.- (per tower, incl. production and installation)

Floor graphics   
Lead visitors to your stand 
by placing floor grap-
hics. The floor graphics 
of 100x100 cm with (for 
example) your logo and 
booth number are placed 
in the walking routes. The 
locations are determined in 
consultation with Rotter-
dam Ahoy. 

For more information please contact Faircom Media, 
tel.: +31 20 462 0880, or e-mail: sales@faircom.nl.
Price per 5 items: € 2,250.- (incl. production and installation)

Mega façade print Hall 8
Your mega advertising print of 8 metres high and 10 metres 
wide on the façade of Hall 8? This is a unique opportunity to 
draw the visitor’s attention even before they enter the venue. 
Exclusive for 1 company.
Price: € 6,950.- (incl. production and installation)    
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Commercial on plasma screens 
Show your commercial, 
motionless message or logo 
on all plasma screens in the 
central entrance of Ahoy 
during the exhibition. This 
will ensure that no visitor 
can ignore your message. 
Approximately 100 showings 
per exhibition day. Offer for 
max. 5 companies.

Price: logo or static message (max. 10 sec.) € 500.- 
(excl. production costs)
Price: video (max. 30 sec) € 1,500.- (excl. production costs) 

The specified rates exclude the production costs of the 
commercial. Contact the project team for the delivery 
specifications. 

Barrier advertising 
For the 1st contact with visi-
tors of Europort 2013 that 
arrive by car, barrier sleeves 
are installed on the barriers 
at the Ahoy car parks. In total 
your company statement can 
be placed on 10 barriers. Ex-
clusive offer for 1 company. 

For more information please contact Faircom Media, 
tel.: +31 20 462 0880, or e-mail: sales@faircom.nl.
Price: € 3,550.- (incl. production in black with two extra 
colors and installation)

Washroom advertising 
Washroom advertising is 
placed in the poster frames 
in the washroom units of 
Ahoy. The poster frames 
(A3 format) are installed 
above every urinal and on 
the inside of each door in 
the ladies toilets and, where 
possible, above the sinks. 
Offer for max. 3 companies. 

For more information please contact Faircom Media, 
tel.: +31 20 462 0880, or e-mail: sales@faircom.nl.
Price: € 3,315.- for 50 poster frames (incl. installation and 
production of posters).
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Escalator branding
The glazed windows on 
the inside of the escala-
tor to the Congress and 
Meeting Center of Ahoy 
can have your company 
colors, logo or message 
applied to them. A very 
well marked and high 
quality product. Exclusive 
for 1 company.

For more information, please contact Faircom Media, tel. 
+31 20 462 0880, or e-mail: sales@faircom.nl. 
Price for 1 escalator: on request and depending on way of 
branding.

Advertisement text stairway     
New in the promotion pack-
age is the stickering of the 
stairs in Ahoy Plaza, across 
from the restaurant. Stickers 
will be placed on the risers 
of the steps. Per riser one 
sticker is placed across the 
complete length, this will 
have an overall effect when 
all stairs have had stickers 
applied to them. Exclusive 
offer for 1 company. 

For more information please contact Faircom Media, 
tel.: +31 20 462 0880, or e-mail: sales@faircom.nl.
Price: € 3,250.- (incl. production and installation) 

Advertisement in exhibition guide (handout)  
In addition to the catalogue, an exhibition guide is distributed 
with a map, the list of exhibitors and the daily programme. 
Visitors will use it to determine which stands they wish to focus 
on. You can purchase an advertisement in the exhibition guide 
that can include your logo, stand number and/or web address 
or a logo inclusion on the floor plan of a hall of your choice. 

The compilation and advertisement sales related to the 
handout will also be carried out by Yellow & Finch Publishers, 
tel. +31 (0)118 473 398 or e-mail: info@ynfpublishers.com.

Price 1/1 page full colour advertisement (85 x 160 mm): € 1,000.-
Price 1/2 page full colour advertisement (85 x 80 mm): € 600.-

For more information about different advertising options, special 
positions and inserts, please contact the Yellow & Finch Publish-
ers sales team, tel. +31 (0)118 473 398 or info@ynfpublishers.com. 
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All the specified amounts are exclusive of VAT. 

For more information about the sponsoring possibili-
ties, you can contact the project team of Europort 2017.

Rotterdam Ahoy
Tel: +31 10 293 3250
info@europort.nl
www.europort.nl  

Advertising in the exhibition catalogue
Advertising in the official exhibition catalogue is an excellent 
opportunity to point out to visitors that you are there and 
to tell them about your stand location, activities and/or 
innovations. The catalogue will continue to be an important 
reference book for visitors even after the exhibition.  

Yellow & Finch Publishers carries out the compiling of the 
catalogue and advertisement sales.

Dimensions
• ¼-page fc advertisement	 	 	 € 980.-
• ½-page fc advertisement 			   € 1,575.-	
• 1/1-page fc advertisement  			   € 2,940.-
• 2/1 page fc advertisement  			   € 4,725.- 
	
For more information about different advertising options, special 
positions and inserts, please contact the Yellow & Finch Publish-
ers sales team, tel. +31 (0)118 473 398 or info@ynfpublishers.com.

Advertisement in ‘Daily News’
In cooperation with the international publication 
“Ship&Offshore”, the organisation of Europort publishes the 
daily show newsletter “Ship&Offshore | Europort Daily News” 
each day, and focuses on what is happening in the exhibition: 
latest exhibition news and products, daily programme, special 
themes and interviews from the exhibition floor. Would you like 
to announce something? Then placing an advertisement in the 
daily bulletin is a good option. The Daily News is distributed to 
all exhibitors and visitors on all four exhibition days. 
Daily print run: 5.000 copies. 
Advertisement rates start at € 650.-

For more information please contact Mrs. Nadine Fliß, tel.: 
+49-40-23714-295 or e-mail: Europort-Daily@shipandoffshore.net

Mega wall exposure between Hall 8 and Hall 7
Right above the passage from hall 8 to hall 7 a mega  banner of 
15.03 x 2.34 m (w x h) can be placed with your advertisement. 
Exclusive for 1 company.
Price: € 3,950.- (including production and installation)

Wall exposure between hall 1 and hall 1A
In the connecting corridors between hall 1 and hall 1A, it is 
possible to place your company advertising banner of 5 x 1 
meter (w x h). 
Price: €1,800.- per banner (including production and installation)

For more information please contact Faircom Media, 
tel.: +31 20 462 0880, or e-mail: sales@faircom.nl.

Florian Visser
Advertising Director
Tel.: +49 – (0)40 / 237 14 –117
Fax: +49 – (0)40 / 237 14 –236 
E-Mail: florian.visser@dvvmedia.com

If you are interested in placing your advertise ment in one or more 
issues of EUROPORT Daily News, please contact your local 
 representative or our office directly:

The EUROPORT Daily News will be published on every day of the show and distributed to visitors and 
exhibitors at the EUROPORT. At breakfast time, the EUROPORT Daily News will provide the latest news of 
the maritime industry for the international trade fair visitors in English language.

• Work with the exclusive Media Partner of EUROPORT Daily News 
• Advertisers and sponsors will benefit from 6,000 distributed copies per day 
• Distribution at the entrances and to every booth 
• Distribution before and during the trade fair 
• Your way to reach 29,000 visitors and more than 1,600 exhibitors

Bookable 
days are:
Tuesday, Nov. 3rd 2015 
Wednesday, Nov. 4th 2015 
Thursday, Nov. 5th 2015 
Friday, Nov. 6th 2015

Book your advertisement now
The international maritime exhibition Europort 2013 will take place at Ahoy Exhibition Center in Rotter-
dam from 5th November until 8th 2013. Maritime professionals from all segments of the shipbuilding 
and offshore industries will present latest trends and innovations at Europort 2013. 

As the official partner DVV Media will exclusively produce the daily trade fair newspaper EUROPORT 
Daily News from Tuesday to Friday!
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Concept & facts

boost of Dutch maritime innovations
In the course of this year’s Eu-
roport, the classification so-
ciety Bureau Veritas (BV) says 
it is boosting innovations and 
sustainability in partnership 
with Dutch owners, builders 
and designers.  

Jan Smit, senior vice president 
and head of the North Europe & 
North America Zone of BV’s Ma-
rine & Offshore Division, said, 
“BV is a core part of the Dutch 
maritime industry, which is 
pushing ahead with innovative 
designs focusing on operational 
excellence and energy efficiency. 
We are helping yards and own-
ers to invest in ships that are 
cleaner and more economical to 
operate. We have a strong pipe-
line of new projects for highly 
innovative vessels linked to the 
Dutch maritime cluster.”

innovations of the Dutch 
maritime cluster
At the beginning of the year, 
the Dutch gas carrier opera-
tor Anthony Veder took deliv-
ery of the world’s first directly 
driven dual-fuel LNG carrier, 
the Coral Energy, built at Pa-
penburg-based Meyer Werft. 
With a capacity of 15,600m3 

and a specifically designed 
compatibility package, the Ice 
Class IA vessel can load LNG 
at all major terminals. BV as-
signed the ship a sophisticated 
class notation, reflecting the 
vessel’s innovative design, en-

vironmental friendliness and 
advanced control systems.
Furthermore, the BV-classed  
Reestborg, a 23,000-dwt Ice Class 
IA multi-purpose vessel built at 
Ferus Smit, was recently deliv-
ered to the shipping company 
Wagenborg. 
It is the largest vessel ever built 
by the yard. The distinctive hull 
form, featuring an innovative 
bulbless bow with negative stem 
profile, sharp entrance angles 
and reduced bow flare in combi-
nation with a ducted large slow-
running propeller, significantly 
reduces the hull resistance, the 
classification society noted.  
The M2 Runner is an innovative 
design concept for a short-sea 
general cargo vessel, which has 
been developed by the Dutch 
designer Conoship in coopera-

tion with the owner Hartman 
Marine. In order to achieve the 
highest flexibility for the carriage 
of high-volume project cargoes 
such as wind turbine parts and 
industrial plants, the cargo deck 
area has been maximised to over 
1,300m2 and the open-top con-
cept has been applied. The first 
out of a series of three, Oceanic, 
was delivered in 2012.
In the OSV and tug segment, De 
Hoop is building a 65m-long 
DP multi-purpose support ves-
sel (MPSV) with triple moon-
pools for Seamar Subsea. 
Niestern Sander has been 
awarded a newbuilding con-
tract for a 79m “walk-to-work” 
vessel, designed to support the 
North Sea gas operations of the 
NAM (Nederlandse Aardolie 
Maatschappij BV, a joint venture 

between Royal Dutch Shell and 
ExxonMobil).
The vessel, which will be oper-
ated by Wagenborg, incorpo-
rates an integrated Ampelmann 
system to access offshore units. 
Both MPSVs will be certified 
by BV as special-purpose ships. 
Meanwhile, Damen Shipyards 
continues to extend its product 
range of sophisticated tugs and 
OSVs. BV is currently involved 
in several new designs, includ-
ing the ASD Tug 2913.
Global maritime services com-
pany Boskalis recently took de-
livery of the 4,500m3 trailing 
suction hopper dredger Causeway 
from Dutch shipbuilder Shipkits. 
Conoship designed the vessel as 
a highly manoeuvrable craft for 
shallow-water operations. 
IHC Merwede delivered the 
25-MW self-propelled cutter 
suction dredger Artemis to Van 
Oord in April 2013, the second 
of a pair of highly advanced 
mega-cutters. The shipbuilder 
also launched the “Easydredge” 
concept, which aims to provide 
cost-efficient trailing suction 
hopper dredgers by supplying 
a basic design platform with 
various option packages, which 
can be delivered from stock. 
Specific attention is paid to life-
cycle management, energy ef-
ficiency and sustainable dredg-
ing, IHC said. 

Bureau Veritas at Europort:  
Stand 7306

Bureau Veritas’ booth at Europort

Parker Hannifin, 
the perfect mix  

for your  
motion & control  

technologies

Knip deze bon uit en lever
deze bon in voor een gratis

cocktail op onze stand!

Stand 7403
Hal 7
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By working as an extension of your organization, ATPI CrewHub 
integrates your HR or crew management system with our 
booking platform – transforming your crew travel logistics to 
become more efficient and cost effective. 

ATP Instone - the essential partner for your Mission Critical 
Travel Management

Getting your travellers where they need to be, safely, on time and on budget. TRAVEL
Getting your travellers where they need to be, safely, on time and on budget. TRAVEL™TRAVEL™TRAVEL
Getting your travellers where they need to be, safely, on time and on budget.

‘CLICK, CLICK, BEEP’
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INSTONE CAN DO?

“ATP INSTONE,  CAN yOU HELP yOU HELP y
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Email Received: 4th Sept 2013 10.30am
To: Mikael Grzegorz
From: ATP Instone

FLIGHTS CONFIRMED
FOR: Alejandro Almodorar

By working as an extension of your organization, ATPI CrewHub 

FLIGHTS CONFIRMED
 Alejandro Almodorar

DISCOVER OUR  NEW TECHNOLOGY:  ATPI CREWHUB  TO OPTIMIZE YOUR CREW  
TRAVEL MANAGEMENTJOIN US ON STAND 4311

(HALL 4)
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Conference programme

Blohm + Voss Repair GmbH

Blohm + Voss  Repair  GmbH

Hermann-Blohm-Str. 2
20457 Hamburg · Germany 

Phone: +49-40  -  31 19 - 14 00
Fax: +49-40 - 31 19 - 33 05   

www.blohmvoss-repair.com
email: bvrepair@blohmvoss.com

Because...

 
We Repair Anything 
that Floats...

...visit us at Europort Stand 3.400

Welcome!
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innovations on show. Typical is 
the new PSV 3300 offshore ves-
sel from Damen Shipyards, the 
starting point for its new portfo-
lio of offshore vessels. 
Specifically designed to 
Damen’s “E3“ principles – 
Environmentally friendly, Ef-
ficient in operation and Eco-
nomically viable – the first 
PSV 3300 was delivered in July 
to Norwegian owner World 
Wide Supply. The design fea-
tures a wave-piercing bow, 
slender hull lines and diesel 
electric propulsion with azi-
muth stern drives, in a com-
bination that minimises fuel 
consumption. Long, smooth 
lines in the entire form also 
have a positive effect on the 
durability of coatings. 
Damen is also responsible for 
delivering the first vessels built 
in Europe to the E-KOTUG de-
sign for Kotug, which features 
a hybrid Rotor®tug solution 
developed to reduce emis-
sions, improve fuel efficiency 
and cut noise. The Rotor®tug 
approach means energy can 
be stored for standby or very 
low power operations, so that 
vessels can perform these 
parts of their duties without 
noise or emissions. Mid-2014 
will see delivery of the first 
Kotug vessels built to this de-
sign, in the shape of two hy-
brid Rotor®tugs ART 80-32, 
and Kotug has issued an open 

invitation to visit booth 6608, 
where the Rotor®tug company 
will be present to go through 
the technology.
Van der Velden, another com-
pany along Europort’s Green 
Route, will be presenting its 
environmentally friendly 
Van der Velden® FLEX tun-
nel, whose ability to retract 
confers major benefits in 
terms of speed, loading ca-
pacity, manoeuvrability and 
reduced fuel consumption. 
With the tunnel embedded 
into the vessel hull, resistance 
is lowered and efficiency in-
creased. When sailing in shal-
low waters, the Flex tunnel is 
deployed to ensure sufficient 
water flow to the propellers 
and maintain their efficiency. 
Driving ships in the most ef-

ficient way possible through 
the water is not only a matter 
of a vessel’s physical, or in-
deed mechanical, attributes. 
The Polish company Enamor, 
for example, is exhibiting at 
Europort 2013 to draw atten-
tion to the suite of control 
and automation products it 
has developed that address is-
sues raised by the Ship Energy 
Efficiency Management Plan 
(SEEMP). 
These will include the compa-
ny’s propulsion control assist-
ance system ETNP-10 – a cost-
effective drive control that 
takes into account the draught 
of the ship, its current load 
and the rotation speed of the 
shaft. The device allows users 
to observe the field of drive 
and initiate an immediate re-

sponse when limit values are 
exceeded. Parameters such as 
torque, power, rotating speed, 
vessel’s speed, efficiency, etc. 
are constantly measured and 
analysed.
Enamor will also exhibit the 
fuel consumption moni-
tor EFCM – a tool dedicated 
to control current fuel con-
sumption for use on ships 
equipped with pulse flow 
meters. The system measures 
the consumption of low and 
high sulphur, heavy and light 
oil by the main engine, auxil-
iary engine and boiler. Meas-
urement results are displayed 
on a colour touch screen. The 
company will also present the 
E-VesselTracker, a set of tools 
designed to achieve the best 
ship performance.
Europort 2013 represents one 
of the last chances for the in-
dustry to gather before Tier III 
restrictions change the way 
ships operate, the fuels they 
consume and the way both are 
documented. As Europort’s 
exhibition manager Siliakus 
observed: “Our experience of 
the maritime industry is that 
visitors will arrive knowing 
what information they need 
to find and with only a limited 
amount of time to find it. It is 
also our experience that there 
is no substitute for putting the 
questions you want answered 
face to face.” 

At the booth of MAN Diesel & Turbo, visitors can get comprehensive 
information about the company’s four-stroke range
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Advertising 
deadline
October, 
1st 2015


